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OCTOBER 2022 HIGHLIGHTS
ECONOMY
The Monetary Policy Committee (MPC) of the Reserve
Bank of India hiked the repo rate by 50 basis points to
5.90 per cent, a three-year high, in response to rising
inflationary pressures in the economy.
The Indian Army signed historic MoU with 11 Banks viz
State Bank of India, Punjab National Bank, Bank of
Baroda, IDBI Bank, ICICI Bank, HDFC Bank, Axis
Bank, Yes Bank, Kotak Mahindra Bank, IDFC First Bank
and Bandhan Bank for providing banking facilities to
Agniveers on enrollment.
Department of Financial Services (DFS), Ministry of
Finance modified the Emergency Credit Line Guarantee
Scheme (ECLGS) to enhance the maximum loan amount
eligibility for airlines
Invest for Defence’, the first ever marquee event of
Ministry of Defence, targeted to promote investment in
the defence sector in the country both by the Indian
industry
as
well
Foreign
Original
Equipment
Manufacturers was inaugurated.

REGIONAL DEVELOPMENT
Odisha CM launches common credit portal for farmers
called SAFAL(Simplified Application for Agricultural
Loans) enabling access to over 300 term loan products.
Shri Amit Shah laid the foundation of 240 development
projects in Baramulla and Jammu and Kashmir.
Inauguration of Science Museum in the Aspirational
District of Chamba, Himachal Pradesh
Shri Dharmendra Pradhan announced the "KASHI
TAMIL SANGAMAM" in Varanasi for celebrating the
age old links between Tamil culture and Kashi
Foundation stone for Government Ayurveda College and
Hospital at Surendranagar, Gujarat.
Union Cabinet approved a Prime Minister’s Development
Initiative for North East Region (PM-DevINE) for the
remaining four years of the 15th Finance Commission
from 2022-23 to 2025-26.
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SECURITY AND INTERNATIONAL
RELATIONS
Finance Minister Nirmala Sitharaman held bilateral
talks with counterparts from Japan, Saudi Arabia,
Netherlands, and South Korea to strengthen its
economic relations with major countries of the world
India hosted a special meeting of United Nation
Security Council’s CTC to discuss he overarching
theme of “Countering the use of new and emerging
technologies for terrorist purposes”
Prime Minister Narendra Modi laid the foundation stone
of the 56C-295MW aircraft manufacturing project.
Defence Minister, Shri Rajnath Singh launched a
website ‘Maa Bharati Ka Sapoot'(MBKS) to enable
citizens to contribute to the Armed Forces Battle
Casualties Welfare Fund (AFBCWF).
An offshore security exercise, ‘Prasthan’ was conducted
in the Krishna Godavari Basin Offshore Development
Area (ODA) under the aegis of Headquarters, Eastern
Naval Command

EDUCATION
Home minister Amit Shah launched Medical education
in Hindi in Madhya Pradesh making it the first state in
India to have an MBBS course in Hindi.
The National Education Policy 2020 implemented in
Uttarakhand from the academic year 2022–2023
MoU signed between Ministry of Education and FIFA
for Football4Schools initiative
The Ministry of Education, Department of Higher
Education launched YUVA 2.0 - Prime Minister’s
Scheme for Mentoring Young Authors to train young
and1.budding authors (below 30 years of age) for the
promotion of reading, writing and book culture in the
country
India participated in the 6th East Asia Summit
Education Minister’s Meeting held in Hanoi, Vietnam.
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TRAINING & GOVERNANCE
Justice DY Chandrachud was appointed as the 50th
Chief Justice of India
Election Commission of India(ECI) launched a
yearlong Voter Awareness Program - ‘Matdata
Junction’ which is a 52 episode radio series produced
by the ECI in collaboration with All India Radio.
Successful implementation of 75 day beach cleaning
drive ‘Swachh Sagar, Surakshit Sagar’ vindicated the
whole of Government Approach
53rd Capacity Building programme in the Field
Administration for the Civil Servants of Bangladesh
was inaugurated at National Centre for Good
Governance (NCGG) at Mussoorie.

SCIENCE & TECHNOLOGY
National Mineral Development Corporation signed an
MoU with RailTel for ICT and Digital Transformative
Services ensuring optimal utilization
Tele Mental Health Assistance and Networking
Across States (Tele-MANAS) initiative of Union
Ministry of Health & Family Welfare was launched to
establish a digital mental health network
The Second United Nations World Geospatial
Information Congress (UNWGIC 2022) was held at
Hyderabad International Convention Centre (HICC),
India with the theme ‘Geo-Enabling the Global
Village: No one should be left behind.
Experiments on the quantum entanglement which
received the Nobel Prize in Physics in 2022 has seen a
major achievement by Indian scientists, who have
found a simpler way to quantify the amount of
entanglement in higher dimensional systems.
In collaboration with Power-CSIRTs (Computer
Security Incident Response Teams in Power sector),
CERT-In successfully designed & conducted the
Cyber Security Exercise “PowerEX”
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SOCIAL
Ministry of Health and Family Welfare made it
mandatory to have a registration certificate for the sale
and distribution of medical devices to regulate the
medical devices industry in the country.
Glenmark becomes first to launch Lobeglitazone in
India for the purpose of treating Type 2 Diabetes in
adults
World Habitat Day was celebrated with the theme of
Mind the Gap. Leave No One Behind and No Place
Behind’
India emerged as the world’s largest producer and
consumer of sugar and the world’s second largest
exporter of sugar
International Solar Alliance’s 5th Assembly held in
New Delhi. The Assembly deliberated on issues of
energy access, energy security and energy transition.
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HEALTH AND
WELLNESS

The phrase ‘Health is Wealth’ has gained renewed focus
in contemporary times. People around the world have
started focusing on the holistic development of the body
and mind thereby leading to an increase in the importance
of the concept of Wellness especially in India which has
seen different connotations of Wellness since ancient
times. India has been one of the pioneers in the
alternative system of medicine due to its unparalleled
heritage in traditional methods of Ayurveda, Yoga,
Unani, Siddha and Homoeopathy.
The Wellness industry has responded to the change in
perceptions of healthcare in Indian society and has shifted
from curative health care to preventive healthcare and
personalized services. With the launch of the Make in
India campaign, the focus shifted towards enhancing the
Wellness facilities in the country. The Make In India
campaign was launched to promote manufacturing,
design and innovation in the and promote the culture of
‘Vocal for Local’ in the Wellness industry along with
others so as to promote India’s manufacturing domain in
every field. Setting up of medical research institutes and
providing medicines made in India have served as
effective initiatives in the promotion of wellness industry
in the country.
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Since 2014, Government of India has laid an
emphasis on the holistic approach to tackle the
emerging health needs of the country and the
Wellness industry having health as one of its core
segments is valued at Rs 490 billion. Over the last
few years, Indian citizens have been attracted to
Indian products and Indian historical products
especially after the launch of the Make in India
initiative. The attraction towards the crucial sectors
of the Indian Economy has brought a paradigm shift
in the use of healthcare products in the country.
India saw an increased use of Ayurveda and Ayurvedic products in the treatment of ailments.
Traditional health practices like Yoga, Ayurveda, Unani, and homeopathy not only became popular in
India but also gained momentum all around the world. India is the second largest exporter of AYUSH
and herbal products. Despite the increasing growth prospects of the industry, the cost of doing
investment in the wellness industry remained quite huge as compared to other business ventures which
inhibited the growth of the Wellness sector. The investment in the research and development of this
sector was also quite low compared to other developed countries.
To improve the situation and ensure the growth of the wellness sector in India, several initiatives were
taken under the Make In India campaign. The setting up of the Institute of Teaching and Research in
Ayurveda(ITRA) and the National Institute of Ayurveda have played a major role in the growth and
development of Ayurveda in the 21st century. More than 50,000 (50,025) Ayushman Bharat - Health
and Wellness Centres (AB-HWCs) have become operational across the country to provide
Comprehensive Primary Health Care (CPHC) services to the communities closer to their homes. The
AYUSH sector consisting of micro, small, and medium enterprises has an annual turnover of around
120 billion. The product market is worth Rs 40 billion and includes products such as digestives, health
foods, and pain balms. The demand for yoga In the world is growing exponentially and more than 32
million people in the USA are practicing yoga. Several yoga centers/studios have been established
across the globe during the last 4-5 decades thereby boosting employment in the country.
The central government has been making myriad efforts to revamp the Wellness industry especially
the healthcare sector under the premises of the Make in India initiative. 1.5 lakh sub-health centers
and primary health centers have been transformed into health and wellness centers to cater to the
healthcare needs of the country comprehensively. A budget of 3,400 crores is intended to be spent
over the period of 5 years to set up and strengthen AYUSH Wellness Centres. The government has
allowed 100 percent FDI in the AYUSH sector. The setting up of AYUSH Wellness Centres will
result in the reduction of the burden from the secondary and tertiary health care systems in the
country. Further, setting up research councils in the fields of Unani, Siddha, Homeopathy and
Ayurvedic Sciences and coming up with regulatory bodies in the form of Central Council of Indian
Medicine and Central Council for Homeopathy can go a long way in turning the goal of Make in India
into a reality.
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Apart from the efforts made to ensure the growth of the Wellness sector, the government has also
started banking upon the opportunity of medical tourism in the country. The wellness industry in India
has developed from its nascent unstructured beginning in the early 1900s to a comprehensive
ecosystem today. India is slowly becoming a hub for medical tourists from around the world. Medical
Tourism in India is growing at an exponential growth of 25 percent to 30 percent annually. To
promote this change, the government has set up a dedicated system of Ayurveda, yoga, and
naturopathy under its Make in India initiative. The government has set a target of increasing spending
to 3 percent of its GDP by 2022.
Today, India is well known as the second largest exporter of ayurvedic and alternative medicines.
India is cost-competitive when compared to other countries in Asia and Western countries. The cost of
surgery in India is about one-tenth of that in the US or Western Europe. A good reputation and high
success rate in surgery with a strong presence in advanced healthcare e.g. cardiovascular, organ
transplants, replacements, etc., has become an important aspect of Indian health services. The
availability of health personnel at comparably lesser cost and their ability to speak English provides
an additional edge for the healthcare sector in India to attract foreign investors to make investments.
Investments in the Wellness industry of India stand as a testimony of its growing importance in India
and the world since Indian cultural methods have been recognized and adapted in the foreign countries
as well. Make in India has therefore aided in restoring faith in the rich cultural heritage of India and
has given India its long due recognition as far as the effectiveness of its wellness industry is
concerned which has ultimately enhanced the growth prospects of the sector and made it a crucial
contributor of the Indian Economy.
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TOURISM AND
HOSPITALITY

"The world is a book, and those who do not travel read
only one page"
~St. Augustine.
The phrase "Atithi Devo Bhava" is a manifestation of
India's visitor-friendly traditions with its diverse
lifestyles, rich cultural heritage, and vibrant fairs and
festivals. These attributes have always attracted tourists.
Tourism industry aids in showcasing India's illustrious
history, culture, and diversity along with the generation
of significant economic benefits. Fuller utilisation of the
potential of the tourism industry is a prerequisite for
holistic development of the country especially when India
is the seventh-largest country in the world, with a
landscape that ranges from the high Himalayan mountains
to the tropical greenery of Kerala and from the holy
Ganges to the sands of the Thar Desert. According to the
World Economic Forum's Travel & Tourism
Development Index, India is currently ranked 54th down
from 46th showcasing India’s recovery in the Tourism
sector after the pandemic and its top performance in
South Asia.
India's tourism industry had not taken off until the
1980s.We got our first National Tourism Policy in the
year 1982. The goal of that policy was to enhance India's
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reputation as a nation with an illustrious past, a thriving present, and a bright future while also
promoting sustainable tourism as an engine of economic growth and social integration. A new
National Tourism Policy was consequently developed and implemented by the Indian government in
2002 due to the lack of acknowledgement of the importance of the private sector and discouragement
of foreign investment in the tourism industry at the time of the previous policy.
This policy of 2002 was based on a multifaceted strategy that included an increase in the capacity of
the hospitality sector, implementation of new marketing strategies and speeding up the
implementation of tourism projects. Its main goal was to position tourism as a significant engine of
economic growth. The government made an effort to achieve this goal by fostering public-private
partnerships, developing tourist infrastructure, and promoting both domestic and foreign inbound
tourism. In order to position India as the top travel destination on the international tourism map, the
government also launched the Incredible India Campaign in 2002 which attempted to showcase India
as a melting pot of cultures and increase the number of foreigners visiting India. By showcasing
Indian culture, history, spirituality, and yoga, it promoted India as an alluring tourist destination.
Due to the persistent efforts made by the Indian government over the years, the Tourism sector came
to the fore in policy making and making it a part of the Make in India campaign set it on a trajectory
of growth. Looking at the present developments, the government launched a slew of new initiatives
under the Make in India campaign which fostered development of the tourism sector and increased
employment and overall growth in the country. For instance, the Ministry of Science and Technology
established the first-ever "Night- Sky sanctuary" in Ladakh to promote Astro Tourism. The Ministry
of Social Justice and Empowerment along with the Ministry of Housing and Urban Affairs started the
"NamasteIndia'' Campaign to entice foreign visitors to visit India.
In addition, a National Adventure Tourism Strategy is being developed in order to realise India’s
potential for Adventure tourism by unravelling its natural attractions and promoting it in the world.
The strategy is also taking sustainable rural development into consideration. The Ministry of Tourism
also launched the National Strategy for Sustainable Tourism and the Responsible Traveller Campaign
which pave the way for environmentally responsible tourism in the country by focusing on
Environmental Sustainability, Biodiversity, and Cultural Diversity.
The Ministry of Tourism further provides financial
assistance to approved stakeholders & Tourism
Department of state/ union territories for
promotion of Tourism in overseas markets, under
the Marketing Development Assistance Scheme.
Swadesh Darshan has been launched for the
integrated development of tourist circuits centred
on specific themes, and the National Mission on
Pilgrimage
Rejuvenation
&
Spiritual
Augmentation (PRASAD) which aims to improve
the facilities and infrastructure at pilgrimage
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centres in all cities of faith. The ‘Dekho Apna Desh’ launched in January 2020 aims to create
awareness about the rich cultural heritage of the country amongst the youth and encourage them to
travel within the country so that the demographic dividend can take pride in being the citizens of
India. This will further have spillover effects in promoting Education and avoid the Brain Drain of the
students.
A number of Marketing initiatives have also been launched by the Indian government as part of the
"Make in India" campaign to actively encourage tourism. As part of its ongoing promotional
activities, the Ministry launches print, electronic, and outdoor media campaigns in international
markets under the "Incredible India" brand line to highlight India's tourism potential and increase
foreign tourist arrivals. Furthermore, the Ministry of Tourism along with Associations of Indian
Universities (AIU) initiated a 12 episode webinar series under ‘Azadi Ka Amrut Mahotsav’ (AKAM)
in June 2022 so as to engage and expose young minds to the rich and diverse heritage of the country.
With the aim to promote craft and tourism at the same location, the government has taken 8 villages
under the “Linking Textile with Tourism” scheme for their overall development.
Tourism sector’s contribution to output, employment, investment, and exports bears testimony to the
crucial role played by it in the Indian Economy. About 87.5 million jobs, or 12.75% of all
employment, was created by the Indian tourism sector, adding INR 194 billion to the country's GDP in
2018(WTTC, 2018). Additionally, the industry saw a 3.2% growth from 2018, with 10.8 million
foreign visitors arriving in India and USD 29.9 billion in foreign exchange earnings in 2019. In this
regard, India was ranked eighth in terms of the contribution of the Tourism Sector in GDP of the
country. After gem, jewellery, and ready-made clothing,the tourism sector generated the third-highest
amount of foreign exchange. These achievements can be attributed to the paradigm shift in the tourism
policy of India and the effectiveness of the marketing initiatives under the Make in India campaign.
India's tourism industry is therefore expanding and has great potential to advance the nation's overall
economic and social development through foreign exchange earnings and employment generation.It is
anticipated that tourism will bring in $30 billion in foreign exchange earnings, $50 billion in GDP,
and 15 million foreign tourists to India by the year 2024. The industry is also expected to grow at a
6.7% annual rate and contribute 9.2% of GDP by 2029.
The tourism sector is therefore growing economically and has the potential to be a tool for
development. Its pertinence was clear from the fact that the Indian Economy faced a slowdown due to
an abrupt halt faced by tourism industry all over the world during the COVID 19 crisis. The sector has
not only promoted growth but also raised the living standards by offering varied employment
opportunities. It encourages environmental protection, defends diverse cultural heritage and supports
world peace. The incorporation of tourism into the 'Make in India' initiative aided in giving the sector
its long due attention at the policy level and made it a part of the development schemes. It is therefore
quintessential for India to develop its tourism industry and make it instrumental in imbibing the spirit
of Vaisudaiva Kutumbakam in letter and spirit.
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MEDIA AND
ENTERTAINMENT

The Entertainment and Media (E&M) sector is one of
India's fastest-growing industries. It is one of the
strongest sunrise sectors making a significant
contribution of $23billion to the Indian economy. Film,
publishing, radio, and television are all part of the media
and entertainment sector. Entertainment and media,
whether through television, video, cinema, or radio, have
a wide reach across all age groups and generations. Due
to changes in consumption patterns, an increase in
middle-class households, and customers' inclination to
spend money on entertainment and leisure, India's media
and entertainment sector is one of the fastest growing in
the entire world today.
India’s television usage is sustainable and average
revenues have also remained steady, with both trends
expected to continue in the medium term. The Indian
OTT segment has also seen increased investments in
premium and original content as a result of increased
accessibility and affordability of data. With a rise in
internet access and digital payments, access to OTT
platforms and digital videos has improved widely and this
industry is now enhancing its competitiveness in
emerging markets.
With a more than ten-fold increase in gaming companies
over the past ten years, India is also growing as a talent
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hotspot. Future growth prospects include the expansion of content films, direct-to-digital releases, and
regional box office growth. The development of the industry's infrastructure, intellectual capital, and
financial incentives also depends on the postproduction, VFX, and animation sectors in India.
Why is the Media and Entertainment sector important for Make in India?
India is the second-biggest television market in the world and has the highest consumption of mobile
data globally. With 1.18 billion subscribers, India is currently the second-largest telecom market in
the world. About 98% of all telephone subscriptions in India are now part of the country's expanding
mobile economy. With the addition of more than 15 million new digital subscribers on YouTube alone
between 2017 and 2021, Doordarshan and All India Radio have also increased their present digital
subscriber base to 1.73 crores (17.3 Million). Given these statistics, it becomes quintessential to
develop the sector through Make in India to ensure innovations and enhance investment opportunities
in the sector to utilize its potential in contributing to the GDP of the economy.
Reasons for investing in the Media and Entertainment sector in India
With over 800 satellite TV channels, India has a sizable broadcasting and distribution industry. In the
distribution network, there are 6,000 multi-system operators, 60,000 or so local cable operators, 7
DTH operators, and numerous IPTV service providers. Right of Way (RoW) permission procedures
for the construction of digital infrastructure have also been streamlined. The government backs the
anti-piracy effort, and therefore the proposed Cinematograph Act urges strict action against piracy.
Furthermore, an Animation, Visual Effects, Gaming and Comics (AVGC) Promotion Task Force has
also been established in the country to promote the AVGC sector under the direction of the Ministry
of Information and Broadcasting through an announcement in the Union Budget 2022–2023. To
guarantee improved levels of uniformity, efficiency, openness, and accountability in the verification
process, the Department of Telecom has released an SOP as well. The "GatiShakti Sanchar" platform
for Centralized Right of Way (RoW) approvals has also been developed by the government to simplify
the deployment of Digital Communications Infrastructure throughout the nation and to build a
backbone of infrastructure.
In addition, IMT/5G Spectrum Auction has been approved by the Cabinet. The installation of 5G test
beds in 8 of India's leading technology institutes has

accelerated the introduction of homegrown 5G technology in
that country. While print and television remained the two
largest categories under the M&E sector, they were surpassed
by digital media to take their place as the third-largest category
in 2019.
The revenue from digital subscriptions more than doubled
from 2018 levels, while the revenue from digital advertising
increased to 24% of all advertising expenditures. Online
gaming and digital media are expected to have the highest
CAGRs (2019–22) due to the growing online population, at
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43% and 23%, respectively. Over the next four years, the
media and entertainment sector is expected to receive
investments of over INR 3,345 crore, subsequently boosting
employment opportunities in the country by adding more than
40 thousand jobs.
The media and entertainment ecosystem is a growing industry
that is predicted to earn INR 4 lakh crores annually by 2025
and INR 7.5 lakh crores or USD 100 billion by 2030. By 2030,
the media and entertainment business is estimated to be worth
more than $100 billion, bestowing huge potential for growth in
the industry, and making it a worthwhile investment.
Drivers of Growth
Television and AGV (Animation, Gaming, and VFX) segments carry huge potential and are expected
to drive the industry growth, opening up opportunities in digital technologies as well. In addition to
1,800+ films and over 200,000 hours of entertainment television, this section has generated over 1,600
hours of original OTT content. In addition, rising incomes and changing lifestyle patterns as a result
of a rapidly-growing young population have led to higher demand for aspirational products and
services.
There is an increasing demand for the usage of 4G and portable devices. Increased screen density and
single window clearance for theater construction are the top priorities for the government. To
accomplish this objective, the government intends to install mobile screens and rural theaters. The
film certification process has been streamlined as much as possible. With some human intervention
for watching and certifying the films, the government has streamlined the system to speed up other
parts of the process. To reduce overlap and ensure better utilization of public resources, the Ministry
of Information and Broadcasting has transferred the mandate of producing documentaries and short
films, organizing film festivals, and preserving films to the National Film Development Corporation
(NFDC), a PSU working under the Ministry. Broadcast Seva Portal has been established as an online
portal solution enabling broadcasters to quickly file and process applications for various types of
licenses, permissions, registrations, and so on, to make doing business in the broadcasting sector
easier.
Through the Make in India scheme, the government of India has allocated a budget of INR 1304.52
crore up to 2026 for all the activities under the Media and Entertainment sector, which will be
implemented through NFDC. The total budgetary allocation for FY 2022-23 towards the Ministry of
Information and Broadcasting is INR 3,980.77 cr. In addition, the North Eastern States would receive
a 90% subsidy, while the other States will receive a 75% subsidy, according to the Ministry of
Information & Broadcasting of the Government of India.
For private investors, some potential sub-sectors in the E&M sector include the television industry,
digital media, filmed entertainment, animation and VFX, online gaming, and over-the-top (OTT)
media services. Foreign companies including Walt Disney (USA), NBC Universal (USA), Bloomberg
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Future Outlook: The Way Forward
Because of increased availability and affordability, India is experiencing tremendous growth in
content consumption. Whether it's the expanding number of mobile and television sets, improved
multiplex penetration, or smaller cities obtaining their radio stations, content availability is improving
across platforms and is anticipated to improve more in the future. Facilitated by the Make in India
initiative, the Media and Entertainment sector has become one of the fastest-growing industries in
India. The persistent initiatives of the government under its Make in India campaign have spearheaded
the growth trajectory of the Media and Entertainment sector leading towards robust growth and
expansion of the sector in the Indian subcontinent.
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PHARMACEUTICALS

India's pharmaceutical sector makes a substantial
contribution to world healthcare. According to the
Department of Pharmaceuticals, the business is currently
worth roughly USD 41 billion, including pharmaceuticals
and medical equipment. In FY 2018–19, exports totalled
over USD 19.13 billion, up 10.72% from the prior fiscal
year. For both the Indian and international markets, India
plays a significant role in the production of numerous
essential, high-quality, and affordable medications. The
dominance of branded generics, regional brands, low
price points, and fierce rivalry define the pharmaceutical
sector in India, which has distinct characteristics.
In this context, the pharmaceuticals sector required the
attention given to it under the Make-in-India programme
launched by the Government of India in 2014. The Indian
pharmaceutical industry has been at the forefront of the
Make in India campaign especially after the havoc
wreaked by the corona virus pandemic.
Before the 1970s, the pharmaceutical industry was
heavily dependent on imports but New India is known for
having a strong pharmaceutical knowledge base that sets
it apart from other low-cost pharmaceutical providers.
The pharmaceutical market in India has increased
significantly during the past five years, nearly tripling.
India has also shown a strong commitment to making
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sure that medications are accessible and
inexpensive worldwide.
India, sometimes referred to as the "Pharmacy
of the World," is crucial to the production and
distribution of pharmaceuticals across the
world. More than 200 nations around the world
are dependent on Indian pharmaceutical
exports. Indian medications are favoured by
people all over the world due to their great
quality and affordable cost. India is the fourthlargest exporter of formulations globally by
volume and the tenth-largest by value. With the crucial role played by the Indian Pharmaceutical
industry, it was essential to implement certain programmes suggested by the Make in India campaign
in order to enhance the growth of the sector which would be instrumental in fulfilling the sector’s role
as the pharmacy of the world.
The Production Linked Incentive (PLI) Scheme was therefore launched for the promotion of domestic
production of bulk drugs (Key Starting Materials (KSMs)/Drug Intermediates (DIs)/Active
Pharmaceutical Ingredients (APIs). This led to an increase in the domestic production of bulk
medications thereby lessening dependence on imports. The Production Linked Incentive (PLI) scheme
for promotion of domestic manufacturing of critical Key Starting Materials (KSMs), Drug
Intermediates (DIs), and Active Pharmaceutical Ingredients (APIs) has also been announced under
Make in India.
Bulk-drug parks were advertised for lowering the cost of manufacturing. The Scheme for Promotion
of Bulk Drug Parks was announced to provide common infrastructure facilities (CIF) for bulk drug
production units. These parks would further aid in decreasing environmental degradation through the
installation of cutting-edge waste management technologies.
In terms of infrastructure development, technology base, and a wide range of products, the
pharmaceuticals industry has made enormous strides. The industry has created GMP Certified (Good
Manufacturing Practices) facilities to produce various dosage forms. This has led to the advancement
of manufacturers in Process Engineering and Organic Chemical Synthesis
India has the second-highest number of facilities approved by the United States Food and Drug
Administration (USFDA) and its labour costs are up to 40% lower than those of other manufacturing
hubs.

Motives For Investing in Pharmaceuticals for Make in India
The Indian pharmaceutical market is the third biggest by volume and the fourteenth largest by value
globally. 3.5% of all medications and pharmaceuticals exported globally come from India. The
Department of Pharmaceuticals estimates that the business is currently worth roughly USD 43 billion
and it is expanding at a pace of 7-8% for pharmaceuticals and 15–16% for medical devices. At the
moment, the industry contributes around 1.72% of the GDP.
With rise in income, greater health awareness, an increase in the pervasiveness of lifestyle diseases,
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and greater access to health care coverage, India's healthcare market may undergo a threefold increase
in value to reach USD additional 2 billion by 2022.
Ayushman Bharat is the National Health Protection Scheme which will provide coverage up to INR 5
lakh per family per year for secondary and tertiary care hospital treatment for over 100 million poor
and vulnerable families (approximately 500 million beneficiaries).The Union government plans to
work with the States to create 3 massive bulk drug parks in India as part of the "Promotion of Bulk
Drug Parks" Scheme. The parks will share amenities like a distillation plant, a solvent recovery
plant, power and steam units, and a shared effluent treatment plant.
The presence of a skilled workforce as well as high managerial and technical competence is a source
of attraction for private players. Pharma companies have already increased spending in the country to
tap rural markets and develop better infrastructure.
Nearly 11.9 lakh Health IDs have been generated and 3106 doctors and 1490 facilities have registered
on the platform. The Government of India plans to manufacture 5 billion vaccines next year and
ensure the safety and security of people across the world post-vaccination.
The Indian Drugs & Pharmaceuticals Limited (IDPL), a public limited company, aims to support
various Central Government health programmes and encourage domestic pharmaceutical production.
Currently, it produces 25 products through non-public private partnerships and 86 products through
public-private partnerships.
Japanese businesses have been invited to invest in the Indian medical device and pharmaceutical
industries. Pharmaceutical Traders Association and Japan Federation of Medical Devices Associations
have agreed that cooperation can help stabilize the global supply-chain, particularly for APIs and
medical devices.
To boost the pharmaceutical industry, a Bulk Drug Pharma Park has been proposed in Solan,
Himachal Pradesh. The Bulk Drug Project has been given a 200-crore rupee budget. The National
Institute of Pharmaceutical Education and Research (NIPER) Satellite Extension Center and the Bulk
Drug Pharma Park have each received funding in the amount of INR 200 crore. On 100 acres of land,
the Assam government has proposed building a pharmaceutical park in Chaygaon, Kamrup Rural. The
project's estimated cost is INR 153.64 cro
India is positioned as an innovation powerhouse for the pharmaceutical industry thanks to its strategic
advantage in terms of manufacturing size, scientific talent base, demographic profile, and high IT
expertise. Over the course of the time, India's drug and pharmaceutical industries have attracted FDI
totalling around USD 16.5 billion. Demand on international markets is rising, and India is now
meeting over 20% of the demand in the main markets for high-value healthcare products (such as the
US).
India's pharmaceutical sector has expanded quickly despite recent challenges. By 2030, India is
probably going to rank among the top 3 pharmaceutical economies owing to the wide range of
initiatives taken under the Make in India campaign. The moment has come to seize the chance and
bank upon the advancements spearheaded by the Make in India initiative through strong partnerships
between the government, business, and current academic and research accompanied with effective
implementation of the regulatory changes suggested by the policymakers.
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8 YEARS OF MAKE IN INDIA: SECTORAL TRENDS

ENERGY SECTOR

The Make In India Scheme was launched in 2014 to
bring investment, innovation, skill development to
enhance manufacturing infrastructure in the country. The
scheme has completed its Eighth year in 2022 which
gives us an opportunity to look back at the scheme’s
achievements in investment, manufacturing and service
sector among others.
The Make in India Scheme aims at enhancing domestic
production, strengthening the supply chain, making
industries competitive and improving the overall
domestic production capability. The initiative would
further create avenues for growth and development in all
the key sectors of the economy. As far as the energy
sector
is
concerned,
international
cooperation,
improvement of India's domestic production and
cooperation across sectors was ensured through the Make
in India initiative. The scheme includes a mix of
innovation aimed at minimizing red tapism and
improving ease of doing business, thereby promoting
innovative friendly policy.
25th September, 2022 marks the completion of 8 years of
Make In India scheme. The eight years of the scheme
have transformed the landscape of the manufacturing
sector in renewable energy. The scheme was launched
with a main focus on manufacturing and investment in
2014 when India had set a target for installing 100GW
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energy from renewable sources. It has a special target of 3 GW from solar energy and 33.8 GW from
renewable energy capacity. The growth in renewable energy was quite difficult to achieve for India
due to the lack of connectivity and weak and unstable grid but the launch of the Scheme changed the
overall perspective. Ease of Doing business enhanced local manufacturing and connectivity and Make
In India brought back the shine back on the importance of Infrastructure development with its focus
on improving domestic valuing of goods and contributing to R&D, innovation and building of
sustainability.
Although the journey towards sustainability in energy faced numerous challenges, yet India has come
a long way in its journey of sustainable development after the launch of Make in India campaign
especially with respect to the energy sector. In 2014, India had set a target for production of 175 GW
of energy from wind, biomass and solar energy which was in accordance with the targets of the Paris
Agreement. At the onset of the Make in India scheme, India had set for itself an ambitious target to
get 100GW of electricity from solar energy. The World Bank helped India accomplish this goal, by
providing funding in the construction of an ultra mega solar project in Rewa, Madhya Pradesh. The
renewable energy project is expected to create a multiplier effect in other sectors. It would generate
employment by associating it with the skill India mission, and create a standardized training program
and provide electricity to numerous households.
Under the Make In India Scheme, India had decided to achieve 50 percent electricity from renewable
energy and in the eighth year of the scheme it has successfully started producing 65GW from Wind
and Solar Energy. The wind energy sector has suffered stagnant growth, because it is concentrated in a
few states, and it has suffered weak financial growth in discom which prevents its reach, this has in
turn, made it a less attractive proposition. The rooftop solar project on the other hand has received
positive feedback and showed potential to add immense growth. With support from the world bank,
India was successful in building a solar park, and installing rooftop solar panels. The country further
achieved 45GW of Renewable Energy against a target of 60 GW set by the nation through the offshore
wind policy of 2015. The discrepancy in meeting set targets arose due to lack of efficacious policy
implementation for the fulfillment of the energy demands of a country.
In 2015-16, our energy sector was dependent on other countries for building its own renewable energy
capability in Industries. For example, India took help from

the USA through the EXIM funding, and OPEC funding
helped India to develop its own photovoltaic (PV) cells. One
of the reasons for India’s dependence was the inconsistency
in policy implementation, which was invariably caused by
unevenness in management of domestic energy demand and
managing the environmental ramification of the same. In
2016, some other issues emerged like discrepancies between
demand and supply, lack of grid connectivity etc. this
prevented electrification of villages in India.
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Due to the scenario of the energy sector in the
country, India began its quest to achieve
sustainability in energy by bringing grid
connectivity for households in order to cater to
the increased energy demand brought on by
urbanization. In achieving this goal, one of the
major challenges faced by India was to make
electricity supply cheaper in the country and to
ensure the availability of grid connectivity to
the last mile in rural areas. To overcome
challenges of short fall in solar rooftop
installation, finance and infrastructure gap, the public-private partnership and tariff bidding played a
vital role. Manufacturers required further support to make infrastructure supply resilient to
externalities like climate change to ensure smooth transmission in the supply system.
In 2018-19, India announced the setting up of Biogas centers along with other initiatives and
incentivized its use under the Sustainable Alternative towards Affordable Transport (STAT) to
support rural households, transportation and industries. Here, the state government, central
government and the private players' participation played an active role in driving the Indian Energy
sector and helped in achieving the target for setting up of 2.5 lakh biogas plants for homes in India. At
the International level, India announced its participation with other countries at COP 26 GlassGlow at
the UN in One Sun One Grid initiative which was in consonance with its ambition to use solar energy
in the country.
The year 2019-21 witnessed greater investment in renewable energy at International level, which
made India a destination for renewable energy investment. For Example, the India-UK solar grid plan
launched at COP 26 Glasgow, along with the announcement for OSOG in 2021. During the covid
period of 2020-22, countries tried to augment support for renewable energy to achieve the set target
for COP-21, i.e. for 50 percent power consumption to be made from non fossil fuel source. With
major investment in various sectors through the umbrella scheme of Make in India, it tried to resolve
the need of the manufacturing sector to fulfill renewable energy needs especially in solar and wind
energy.
Coming to the present year, India achieved its targets by adding 280GW of solar energy and 140 GW
of wind energy creating about 3.4 million jobs on both short term and long term basis in the renewable
energy sector. However, there is still scope for government participation to facilitate a number of
renewable jobs in domestic industry, and bring Industrial policy that empowers domestic industries
Over the last 8 years, the country has faced a deficit in energy production due to which we have had
the need to fall back on coal. This raised the question over renewable energy’s potential to meet surge
in demand especially during summers. The electricity market report highlighted that India still
depends on coal to meet 74 percent of our consumption needs. It also raised the issue of difficulty in
selling electricity by DISCOMs as it has to compete with thermal power.
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Our renewable energy capacity stands at 157GW, out of which, 50GW-solar, 42GW from Solar
grounded PhotoVoltaic, and 6.48 from rooftop solar according to the statistics of January 2022.
Although the Make in India scheme creates an enabling environment through policies like the PLI
scheme to help in bridging the demand-supply gap in energy, yet we need some time and investment
to implement it successfully at the ground level. Our current energy needs cannot be met solely by
renewable energy especially when we are expanding our reach to rural areas. The bigger challenge for
India is to balance the energy targets with the promise of fulfilling environmental goals set by COP
26. The Make in India in renewable energy will need to expand production of low cost storage
capacity, ranging from solar panels, to car batteries, to electronic goods. India has achieved partial
success in achieving 8 percent growth in 2022 but we can realize the goals set for 2030 only with deep
reform based on India’s unique need accompanied with institutional solutions encompassing financial
investment in clean energy, transportation sector etc.
The Make in India initiative has therefore been instrumental to help India in coming a long way as far
as the renewable energy sector is concerned. As an umbrella scheme, it envisions to synergise
renewable energy and promote the core idea of reducing the compliance burden in manufacturing to
promote ease of renewable energy. The initiative can serve as a guiding light in balancing economic
growth with sustainable development and aid India to ‘Make with the world’ and ‘Make for the world’
keeping the needs of the future generations in mind.
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OIL AND GAS
INDUSTRY

INTRODUCTION
The oil and gas industry is one of India's eight key
industries and has a significant impact on the way the
other economic sectors are managed due to the crucial
nature of the sector. India is home to the 4th largest
refinery in the world with a total refining capacity of
247.57 MMTPA. It is the 3rd largest consumer of fuel in
the world and is expected to be at the top as per capita
consumption of energy is rising and is currently at ⅓ of
the global consumption average. Energy produced
domestically provides various benefits, including
economic stimulation, energy security, foreign direct
investment flow, feedstock to boost industry
competitiveness, development and use of newest
technology, and the development of new talents and
skills.
The Indian oil and gas industry is therefore full of
opportunities and possible buyers. The need for oil and
gas is expected to rise as a result of the direct connection
between India's economic growth and its energy needs,
making the industry a favorable destination for
investment. The rise in relative demand is expected due
to the Russian-Ukraine War as Russia is one of the
highest exporters of oil in the world but it has reduced its
exports to a bare minimum due to the Russia-Ukraine
crisis.
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According to the IEA (India Energy Outlook
2021), primary energy demand is expected to
nearly double to 1,123 million tonnes of oil
equivalent, as India's gross domestic product
(GDP) is expected to increase to US$ 8.6
trillion by 2040. In the period from April to
July 2022, India consumed 72.74 MMT of
petroleum products. High Speed Diesel, which
made up 38.84% of all petroleum products used
in FY22 in India, was the most popular oil
product. There is an increase in production of
petroleum refinery by 6.2% in July 2022. The total budgetary allocation for FY 2022-23 for the
ministry of petroleum and natural gas is INR 8939.86 cr.

ACHIEVEMENTS
With the view to cater the ever growing energy needs of consumers and exports, the government of
India introduced several successful policies in the form of programmes and investments which aligned
with the Make-in India objective of achieving self-sufficiency and self-reliance and leading to
‘Atmanirbhar Bharat.’ There are 136 geographical areas that have been authorized to boost the
expansion of city gas distribution network coverage across the country to make Natural gas available
for the public.
It aims to ensure cleaner fuels to households and industrial units. Domestic natural gas falls within the
no-cut category and a 33,500 km natural gas pipeline network has been permitted throughout the
nation since natural gas is the next step toward clean energy. Under HELP(hydrocarbon exploration &
licensing policy), the exploration acreage has reached 2,15,000 sq.km. Under SATAT, 35 compressed
boigas/biogas plants have been authorised.A gasoline desulphurisation unit is formed under CPCLfuel quality upgradation project to boost the use of natural gas.The LPG connections have increased
from 14 crore in 2014 to 30 crore in 2021.More than 1.60 crore families got new LPG connections in
Uttar Pradesh. The 2655 km Jagdishpur – Haldia&Bokaro – Dhamra Pipeline Project (JHBDPL) is
being executed by GAIL at an investment of INR 12,940 crore. It will cater to the energy needs of five
states, namely Uttar Pradesh, Bihar, Jharkhand, Odisha and West Bengal.The National Biofuel Policy
2018 gives funding for 2G ethanol bio-refineries of INR 500cr along with tax incentives. Oil
marketing companies are planning to build 12 2G bio-refineries with an investment of USD 1.33 Bn.
Rapid increase in the use of energy in every sector requires the government to make commercial and
household policies that are sound and desirable to common people for investment and consumption.
Household Policies are policies innovated to ensure access to cleaner fuels for household chores at
cheaper rates. These initiatives aim to assist as many low-income people as possible. Pradhan Mantri
Ujjwala Yojana aims to provide cleaner cooking fuels to women of families under BPL(below the
poverty line).Since its launch in 2014, it has led to an increase in LPG connections by 56% till
2019.The central government has announced 1 crore more connections to be provided under this
scheme. DBT(Direct Benefit Transfer) Scheme, launched in 2013, aims to reduce leakages, duplicity
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and delay by transferring subsidies related to LPG connections directly into the Aadhaar linked bank
accounts of the poor people. Till 2020, DBT had disbursed benefits to 420 schemes under 56
ministries and there are a total of 47 crore beneficiaries of the scheme. Pradhan Mantri Urja Ganga,
inaugurated by Prime Minister, Narendra Modi, consists of a pipeline of length 2540 km which is
under construction covering states from Uttar Pradesh to Odisha. It will provide piped cooking gas to
the households of Varanasi within the next two years and to millions in other states after one more
year.
Commercial Policies focuse on fuel intake by the commercial units for manufacturing & services. It is
designed so that each unit of good produced has a reduced cost of manufacturing. The biggest step
taken by the Central government is allowing up to 100% FDI(foreign direct investment) under
automatic route for oil & gas PSUs. It includes exploration, infrastructure development, marketing and
R&D of the sector. SATAT (Sustainable Alternative towards Affordable Transportation) scheme aims
to establish 5000 compressed bio-gas production plants producing 15 MMT of CBG which can be
used as a green fuel by 2023. Under a single licencing framework, HELP(Hydrocarbon Exploration
and Licensing Policy) offers a standard licencing system for the exploration and production of all
hydrocarbons, including oil, gas, coal bed methane, shale oil/gas, etc.Pradhan Mantri Ji-Van Yojana
provides financial assistance to integrated bio-ethanol projects for the ease of doing business.National
Biofuel Policy aims to target 20% blending of ethanol in petrol by 2025 which will contribute to
reduction in imports and a cleaner environment.
India has come a long way in terms of accomplishments. The Make-in-India initiative has greatly
supported the economic expansion of the oil and gas sector with the increase in budget as well as
strategic partnership agreements with the United States and Saudi Arabia. The government continues
to take steps to make India self sufficient through investments in exploration activities and increase in
production of natural gas and biofuels. India aims to have 100 smart cities along with 10% reduction
in its reliance on oil and gas imports. It is striving towards the use of clean cooking fuel availability
and greener energy sources in the economy. It intends to raise natural gas's primary energy
contribution from 6.2% to 15%. To satisfy the demands of the export market, it plans to expand its oilrefining capacity to 450MT in the following 10 years. The localization of production for various
products in the oil and gas industry in consonanse with the objectives of the Make in India campaign
has also been emphasized to ensure the development of the country. Enegy demand of india is
anticipated to grow faster than energy demand of all major economies globally and the Make in India
initiative has aided in taking the oil and gas sector a the trajectory of growth through its numerous
schemes. Given the fact that the oil and gas sector leaves its impact on all the other sectors of the
economy,these initiatives have led to fruitful results and would serve as a boon in making India self
reliant and establishing itself as a world leader.
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